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President’s Message
Dear HAS Members,
Another year has flown by and the Covid pandemic is still an issue. Nonetheless, we
are moving forward cautiously. We held our first hung art show in almost 2 years,
and it was a success. Thanks to all who participated and congratulations to the
winners.
Our Spring Art Show will be a hung show and is scheduled for April 9, 2022, and the
judge will be Roberta Sajda. Mark your calendars and start working on those prizewinning pieces of art.
In January, we will begin having in-person meetings and workshops. The January
artist is Cheryl Evans, and she will be teaching figurative work in watercolor. In
February, Pam Markham is teaching oil techniques. Notice, both of these meetings
are the second Monday of the month. There are national holidays on the third
Monday, our regular meeting day. Masks are recommended for meetings. Workshops
are the 4th Monday of the month and good social distancing will be provided. You
can pay for all workshops on our website under Members Only which is password
protected. The password has changed, and I have sent out an email with the new
password. Please save the password. I recommend putting it in your phone under a
contact for Houston Art Society.
The HAS Board thanks you for your support and we wish you Happy Holidays and
good health in the New Year.
Pat Waughtal, HAS President

HAS NEWS
Now that 2022 is here we will be
having our monthly meetings,
demos and workshops in person.
They will be held in the gym, at
Memorial Church of Christ, 900
Echo Lane, Houston, TX 77024,
from 9:30 a.m. to 2:30 p.m. You
will have to supply your own
lunch as HAS will not be
providing refreshments.

Margaret Footit

Tables will be well spaced for
social distancing and masks are
recommended
but
not
required. Spaces are available and
members can pay the $40
workshop fee on our website
under MEMBERS ONLY.

The HAS Fall 2021, Best of Show Results are shown below: Unfortunately, we did
not have a photographer on duty to capture all the beautiful award-winning artwork.
If you have photos of the artwork from the HAS 2021 Fall Show, please email a copy
to me at: Marcie.Oneall@gmail.com . I would love to publish as many of the winners
as possible.
Reminder: Our Spring Art Show will be a hung show and is scheduled for April 9,
2022, and the judge will be Roberta Sajda.

Best of Show: Marcie O’Neall

Best Portrait: Margaret Footit

Best Floral: Mary Guinan

Best Landscape: Gwen Syzdek

Best Still Life: Pat Waughtal

Best Abstract: Pat Waughtal

Best High School: Rosabella Cicala

Best Elementary: Mau Yamaguchi

Best Middle School: Shelby Brown

Houston Art Society 2022 Program

Gwen Syzdek

Date

Demo/Workshop

Artist

Medium/Subject

January 10, 2022
General Meeting

Demo

Cheryl Evans

Watercolor-Figurative

January 24, 2022

Workshop

Cheryl Evans

February 24, 2022
General Meeting

Demo

Pam Markham

February 28, 2022

Workshop

Pam Markham

March 21, 2022
General Meeting

Demo

Lynda Jung

March 28, 2022

Workshop

Lynda Jung

April 18, 2022
General Meeting

Demo

Liz Hill

April 25, 2022`

Workshop

Liz Hill

May 16, 2022
General Meeting

Demo

Carolina Dalmas

May 23, 2022

Workshop

Carolina Dalmas

Oil Techniques

Abstract -WC/Acrylic

Watercolor Collage

Pastel

Demos are from 10:00 A.M.to 12:30 P.M. and Workshops are from 9:30A.M. to 2:30 P.M. Demos and Workshops are held at
the Memorial Church of Christ, 900 Echo Lane, Houston, TX 77024 in the Family Center unless otherwise noted.

Cheryl Evans Artist
for January 10, 2022:
Houston Art Society is proud to present Cheryl Evans, as its January 10,
2022, online Demo Artist. Cheryl Evans will be demonstrating Figurative
Watercolor. She will also hold a workshop January 12, 2022
Cheryl Evans is a producing artist and art educator. She received her BFA
at Stephen F. Austin State University where she concentrated on drawing
and painting and began her long love affair with watercolor. She received a
Master of Arts degree from University of Houston Clear Lake.
She was named Art Educator of the Year in 2012 by Texas Art Education Association. She spent 32 years
teaching in the public school system and continues to teach watercolor at Alvin Community College. Evans is
passionate about sharing her work and knowledge in workshops and demonstrations. She is a signature member
of the Watercolor Art Society- Houston, and continues to show and exhibit in Texas, nationally, and
internationally. Her work is in numerous public, corporate, and private collections the United States, Norway,
England, Mexico, and Japan.

Pam Markham Artist
for, February 24, 2022:
Houston Art Society is proud to present Pam
Markham, as its February 24, 2022, online Demo
Artist. Ms. Markham will be demonstrating oil
techniques. She will also hold a workshop February
28, 2022.
Now I understand. I am who you are. You are who I
am. The human emotion of that is what I am reaching
for in my artwork. No matter the subject, my art is
about us. Your passion will be different from mine and
so will the way you pursue that passion. Your circumstances, your skills, your spirit, your dreams, your family,
your fortunes, etc., are not like mine, but under pinning it all we are the same. By that I mean we all, I know, are
striving for our own level of peace and satisfaction. My innate passion to do art is no different from your innate
passion to….well, do whatever you strive to do.
So, with that said, I can tell you that I know! I know how wonderful it is to finally, be able on some level, at
some point, to do your thing. Whether you are dabbling at your passion or full on doing your passion, I believe
that we, as children of the Divine Creator, are called to one thing or another. My calling is multi-faceted. For that
I am grateful.
I have a Fine Arts Degree from Sam Houston University, but I have spent the majority of my life as a wife,
mother, spiritual person and a real estate agent in Huntsville, Texas. Thankfully, I have also always had interest,
passion, and training in fine art
It is with that same level of gratitude that I present my evolving artwork to you now. I lay it all on the line/website
for you to see, and I hope, to enjoy. I work primarily in oils and pastels with an impressionistic approach. I’ve
studied with some of the best, painted in exotic places, painted in your backyard and mine, but I have finally
realized that this journey is so much more than the way we do it. Come with me. Stand on whatever precipice is
before you. Jump off and see where you land. I am still falling, but looking for the landing and I hope you see it
in my work

Pat Waughtal
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Dos & Donts of Artist Websites
By Courtney Jordan

Self-Portrait by Kristin Kunc, oil on linen, 2011.

As you probably well know, I'm online…a lot. And I'd like to think of myself as
somewhat well informed about artist websites. I'm on them all the time—whether it
is through an email someone sends me, a link on a blog I read, or my own searches
of American art or global artists, I'm always finding interesting artists through their
websites.
And websites are having more and more impact in the art world. Gallery
representation is great if you can get it, but a great artistic website can give you a
positive presence and a way of interacting directly with the public. Here are a few
do's and don'ts that can steer you in the right direction when it comes to building or
updating your own website.

DO have a website. If you don't, it seems really odd. I know taking the first steps to
start a website is the hardest part, but having an online presence is really taken for
granted nowadays. It's a must. If an artist doesn't have a website, I think twice about
working with them because it seems to indicate they aren't serious and may not be
savvy when it comes to digital images.
DON'T choose form over function. Some artists have a lot of gimmicky things on
their websites, using a paintbrush or easel decal to direct visitors instead of just using
words to demarcate different pages within the website. When I am on an artist's
website, I don't want to play a guessing game about what is what. Be clear and think
of your user's ease of experience.
DO have images of your oil paintings, installations, drawings. Well, duh, right? But
make sure that the way you look at the images makes sense. Having a gallery panel
with thumbnail-size images that can be enlarged is more effective than constantly
having to press the 'Back' button on your browser. Also, make sure you have caption
information about the image-like the medium and size-because those kinds of details
aren't always apparent just by looking at an image online.
DON'T forget to give a sense of who you are as an artist. An artist statement, a bio,
and articles or reviews are a great inclusion. If you have a blog, link to it, or feature
it on your website. I, for one, am always going to consider the work before the artist,
but the next thing I look for is an understanding of where a particular artist is coming
from. Your point of view matters, so don't forget to make that a part of your web
presence.
But of course fine-tuning a website is half the battle. You have to have works you are
confident about showing. Whether you are a draftsman, landscape painter, or
watercolor artist, you want to have your works of art photographed in the best
possible light, which means taking photos that do the job well. With Art of Everyday
Photography, you can become more at ease with photography, taking strong
reference photos can make a difference in how you bring your work to final form, so
that when you are ready for a website, your work is ready for it too! So consider Art
of Everyday Photography and enjoy!

Artists Network
Art Bu siness, The Artist Life

Make Your Artist Website Work for You
By Artists Network Staff

Your website says a lot about you and your art—make sure it presents
both in the best light.

Image courtesy of Getty Images

An artist website offers your audience a way to learn more about you, your work and your upcoming events. So
it’s important that your talent is well represented on both social media and your site. Whether you’re building a
new site or refreshing an old one, you want an uncluttered design that makes your web presence easy to navigate
and allows your art to be the focus and shine. Here are some tips to keep your website fresh, engaging and
effective.

Home Page
Your home page is the first thing people experience, so it should immediately provide a sense of who you are and
the work you produce. Keep it simple. For example, you may have one or two large images and your page headers
or a dozen small thumbnails and a drop-down menu. Help your audience reach you by having your contact
information clearly visible. After the home page, your contact information should be discreetly available at the
bottom of every page, along with links to all of your social media pages.

Artist’s Statement and CV
You need to introduce yourself in general terms with an artist’s statement. This is more than a one-paragraph bio;
it provides an overview of your work in terms of your personal biography, cultural influences, the themes of your
art and your choice of medium.
A curriculum vitae (CV) should include your arts education, shows, awards and grants, press coverage and
collections. Remove any personal addresses but do include your business contact information. Some artists
include a link to their CV on the artist’s statement page. This allows them to introduce themselves and impress
audiences before they go on to the CV—a good option for artists who are just starting to show their work and
have limited credits. Artists with more shows, press coverage and awards may wish to make the CV more readily
available through a drop-down menu or as a page header.
Consider including a downloadable PDF of your CV. Keep in mind, though, that some people have download
blockers on their computers, so you also want your CV available to read online.

Image courtesy of Getty Images

Portfolio
A great mistake often made on artist websites is showcasing too many images. Your audience doesn’t need to see
everything you’ve ever produced. Display those works that give the best sense of your style and content.
You also want to avoid the temptation to put too many pieces of art on one page, and instead focus on organizing
your site in the most user-friendly way. Furthermore this will help with Search Engine Optimization (SEO), which
keeps your site at the top of search results with Google, Bing, or any other search engine. Clearly focused and
differentiated webpages are easier for search engines to find and consequently boost in search results. In addition,
make sure your website is as easy to navigate on mobile phones as it is on a desktop computer.

Organizing Artwork
If you work in several media (painting, drawing, sculpture, ceramics, etc.), consider creating a subdivision for
each one. Be careful, however, not to have too many of these categories. Your preferred media and methods
should present a clear relationship. If you have a wide variety of practices, your work may appear disconnected.

If you work in one medium but your art falls into several subject categories (landscape, portrait, still life, floral,
animal, etc.) the same concerns apply. How important are the divisions between these types? Find a way to group
some together—such as still lifes and florals. Also consider that your work in some of these areas might not be
the strongest representations of who you are as an artist.
Generally speaking, three subdivisions is plenty. Some diversity is expected, but too much suggests that you’re
still discovering who you are as an artist. You want to appear confident in your direction.
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Representing Yourself
Selecting images is often the hardest task. Even after you’ve limited the subdivisions, you must go on to limit the
thumbnails in each category. Pretend you can show only one work; which would you pick? Make that work
prominent. Then, consider what four pieces you’d add to that one in order to to show diversity, thematic unity or
other aspects of your work. You may then wish to add another dozen or so, but no more. With all these works
selected, create a layout that groups them in a way that provides some visual organization for your online viewer.
For each artwork make sure to include the title, medium, dimensions, price (if for sale through your site), and
year of the piece. Not only does this give visitors the information they need if they want to purchase artwork, but
it also makes your website more searchable by search engines. Also, while you don’t need to only post images of
available artwork, you should make it clear which pieces are available and which are not for sale.

Blog
An artist website is not only a place to show off your work, but it also gives visitors a sense of who you are as the
creator. Visitors want to connect to you as a person, and a blog is a great way to tell people about yourself, your
inspirations, and offer an inside view on your process and work behind the scenes. Use a blog to tell your story
and make sure to keep it authentic and updated.

Image courtesy of Getty Images.

News and Events
Include a page with information about upcoming shows, festivals, classes and other opportunities for meeting
you. If you have a newsletter sign-up or contact form, put it here. Some artists choose to separate press coverage
from events, and that makes sense if you have many listings in these areas. Until that time, however, don’t
create unnecessary steps for your audience; simply design your page layout so there’s a clear division between
events and press items.
Your press listings should include the name of the author, the title of the piece, where the piece was published
and the date of publication. Sort the listings in chronological order, beginning with the newest. When possible,
provide a hyperlink through the title of the piece to the webpage of the review or interview. Ideally, the link
should open on a new tab or page.

Website Name and URL
Many artists use their name as their website title, but that won’t work if there are several other people and websites
with the same name as yours. Reflect on how you might differentiate yourself from others. Search for your name
and the word “artist” online. Do it again with your specific medium. Consider including your middle name, your
genre, your location or a key word. Depending on domain suffixes such as “.com,” “.net” or “.org” to differentiate
your website from others’ isn’t enough. In addition, for a more professional site, make sure to get your own
domain name. Free web hosting sites often add advertisements, text and graphics that can distract from your art.
You may wish to have a completely different website title than your name. In that case, make sure you include
that title on all of your materials in order to create a strong association for your audience. Put that name on your
business cards, press statements and handouts—and mention it regularly in conversation to help create the
connection.
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Website Construction
You don’t need to build a website from scratch. There are many good website building platforms that provide
templates to simplify the process for you. There are also excellent designers who will help you create a custom
site or help produce or fix your work on any of these template sites.
WordPress is a popular, easy-to-use platform. Its wide selection of templates allows you to create a personalized
look. The initial setup requires some effort, but it is free. Squarespace has a low monthly fee, but some find this
platform easier to use. Cargo Collective offers tools and templates designed by artists and designers for artists
and designers, so it has a lot more options. This makes it better for multimedia works but potentially more
confusing if you simply want to get started.

Ongoing Project
Look at other artist websites to see what you like—and what you don’t. Imitation is fine. Take the best ideas to
make and keep your site fresh. Also, expect to make changes over the years. Maintain your site and update it
regularly with new art and information to showcase your hard work as an artist and keep visitors coming back for
more.
This post was adapted and updated from the article “A Site Better” written by C.J. Kent for Artists Magazine.
Kent is a freelance writer and editor. She’s also the founder of Script and Type, which helps people express
themselves effectively in writing and in person.
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A Simple Formula for Pricing Artwork
by Lori Woodward

Pricing artwork is one of the most complex tasks that emerging artists face, especially when
they first begin to work with galleries and start to establish their art business. It’s easy to
see by reading art business articles and books on art marketing that the opinions of the experts
on how to price your artwork vary.

Easy art-pricing formula: (square inches x your price per inch) + (cost of materials / gallery’s
commission percentage)
To make it even more complicated, we artists sometimes price with our emotions. Some artists
overprice their work in order to impress viewers, hoping to make the artwork look more
valuable. Sometimes this works, but usually only when the collector is naive or when the
artwork is spectacular and gets the attention of serious collectors.
When I price with my emotion, I tend to lower my prices because I feel sorry that the collector
has to spend so much. Now, don’t get on me for this … it’s the truth. I’m an empathetic type,
but I need to be careful to not price my work based on how I feel about it or collectors. In
other words, I need to look at how to sell and price my artwork objectively.

Otter Point, Acadia by Lori Woodward, acrylic on paper, 7 x 13.5.

A Simple Formula for Pricing Art
Putting emotions aside, let me share a simple formula that many of my professional artist
friends have used when first starting to sell their work. I still use this formula. Remember that
the price of your artwork reflects your position and reputation in the art-selling world more
than what your art looks like. If you’re relatively unknown to collectors and don’t have many
credentials you really can’t get the same prices as artists who do have won art competitions or
shown in galleries.
When you’re first starting out, it’s a good idea to make your work as affordable as you can
while being able to make a small profit. Don’t charge so little that you don’t break even.
Remember that galleries often take a 50 percent commission from sales, so you’ll have to take
that into consideration.

Price Your Artwork With This Simple Formula:
1.

Multiply the painting’s width by its length to arrive at the total size, in square inches.
Multiply that number by a set dollar amount that’s appropriate for your reputation. I
currently use $6 per square inch for oil paintings.

2.

Calculate your cost of canvas and framing, and then double that number. For example: A
16”-x-20” oil-on-linen landscape painting: 16” x 20” = 320 square inches. I price my oil
paintings at $6 per square inch. 320 x 6 = $1,920.00, and I round this down to $1,900. My
frame, canvas and materials cost me $150.00 (I buy framing wholesale). I double this cost

so that I’ll get it all back when the painting sells at the gallery. Otherwise, I’m subsidizing
the collector by giving him or her the frame for free. $150 x 2 = $300.
3.

Then I put it all together: $1,900 + $300 = $2,200 (the retail price). When the painting sells
from a gallery, my cut after the 50 percent commission is paid comes to $950 for the
painting and $150 for the framing, for a total of $1,100.

For much larger pieces, I’ll bring the price per square inch down a notch … maybe a dollar or
two lower so that I don’t price my work beyond what my reputation can sustain. Alternately,
for smaller works, I’ll increase the dollar per square inch because small works take almost as
much effort as larger works, and I need to be compensated for my expertise, even when the
work is miniature.

The Garden Shed, Oil on Linen, 12″ x 16″, by Lori Woodward

This is not the only way to price your artwork, but it’s one that keeps my prices consistent.
Keep in mind that my prices were much lower 10 years ago when my artwork was relatively
unknown to collectors. It’s important to note here that when I have a great selling year, I raise
my prices by 10 percent. When the economy is poor or my sales are slow, I don’t raise prices
at all.
I hope this will give you a place to start. If you’re just selling at local outdoor shows and are
entering the art market, I would suggest that you keep your dollar amount much lower than
mine. I’ve been selling my work for 14 years.
Lori Woodward is a talented artist who sells paintings and creates informational blogs for
the art community.
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8 Close-to Home Creations and Family
Collaborations
by Courtney Jordan

Whether you have just a few minutes to spare or an entire evening, these ideas will help
you make art a part of your holiday celebrations.

Petite Art Projects for Busy Days
Winter holidays can stuff your home with relatives, gifts, and gear. There’s room for art, too —
just think small.

Artist Liz Haywood-Sullivan recommends keeping two sketchbooks: a larger one for studio
drawing and a smaller one to carry with you. (Photo courtesy of J Michael Sullivan)

Try these petite projects:
•

Portable sketchbooks allow for art anytime and anywhere—with family in the kitchen
or living room, late at night in a cozy bed, or even in the bathtub, à la Bonnard.

•

Create a festive still life sketch. Think colorful lights, wreaths, snow globes, holiday
foods, candles— you get the idea.

•

A postcard-sized watercolor in a readymade frame makes a great gift. Or create a
series to keep and hang together or to inspire a new body of work.

•

Make it shine. Everything seems to shimmer during the holidays, so reach for the
metallic paints, pens and inks. Don’t scrimp on the mica or glitter. Heighten the drama
by using a black surface.

•

If you’re solo in the studio, turn on your favorite holiday music and see what transpires.
Need a theme to jumpstart your creativity? Try the winter solstice.

Have a Couple Hours? Try a Mini Plein-Air Oil Study
Plein air painting can be done anywhere. Step outside and turn in a complete circle to choose
a vantage point. Then start painting.

You can create a winter painting right in your backyard. Here, painter and car-life-art-life
adventurer Emilie Lee captures snow.

Artist Emilie Lee offers these tips to simplify plein air paintings:
•

Skip the underpainting (it takes too long to dry).

•

To depict an entire scene, look immediately for big shapes and drop in your
horizon line.

•

Alternatively, focus on one detail—paint a branch rather than a tree.

Have an Afternoon? Turn Your Family Picture Into Art
Does your family gather for a holiday photo shoot? Turn the results of that session into a
sketch or drawing.

Ron Doggett and Sons Mark and Michael (oil on linen, 48×48) by Luana Luconi Winner
Avoid detail overload with these tips:
•

Apply horizontal and vertical grid lines across your photo reference so you can copy
your composition one square at a time.

•

Simplify clothing designs and decorations. Allow one or two details per figure or
element.

•

Go abstract with backgrounds and anatomical features.

•

Concentrate on color values. If you get these right, the hues need not exactly match the
photo.

Have an Entire Evening? Throw a Portrait Party
Gather friends and family for a self-portrait painting party. Artist Sandrine Pelissier shares
details.

No-Phone Selfie by Sophie Babeanu
Materials:
• Small

mirror that reflects your whole face

• Fine-line
• Spray

washable markers

bottle of water

• Tissue

paper cut to the size of your mirror

Step by Step:
1. Trace your features directly onto the mirror with the marker. (Hint: Close one eye and
draw your face. Then open your eye, align your face with the drawing and trace the eye
that was closed.)
2. Make corrections, fill in details, and add shading. Encourage everyone to share so they
can show off their skills and seek assistance from the resident artist. (That’s you!)
3. Spray the tissue paper with water and press it onto the mirror’s surface.

4. After the ink transfers to the tissue paper, pull the print. (Note: The wetter
the paper, the softer the lines.)
5. Try variations with additional color—or do mirror-swaps with a partner.

Lone Star Art Guild

Bob Shepherd of the Brenham Fine Arts League (BFAL) Pixie Chicks #1

LSAG News:
The Lone Star Art Guild will be revamping their Website to make it more
user friendly. Please stand by for its unveiling in the near future.
The May 2021 Lone Star Art Guild Convention Show was a success in
2021. The show was virtual and is still able to be viewed on the “Art Call”
Website. Web Gallery | LSAG 2021 Show (artcall.org). Congratulations to
Bob Shepherd, BFAL on Pixie Chicks #1 being selected as Best in Show.

LSAG Facebook Page
To access the Lone Star Art Guild Facebook Page go to:
https://www.facebook.com/pg/lonestarartguildorg/posts

